European Brand Institute GLOBAL TOP 100 Ranking:
1st Apple, 2nd Google, 3rd Microsoft, Europe's LVMH
Group in bth place, Exxon Mobil and Saudi Aramco
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The GLOBAL TOP 100 BRAND CORPORATIONS RANKING by the European Brand | EUROPE TOP 10
Institute has analyzed more than 3,000 brand companies and their brands in [ S LR R SR A
16 sectors based on the latest ISO standards. Data based on fiscal year 2022, LE
financial data source: LSEG data. = =
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